sound people – BUSINESS RULES ("standards")

MUSIC:

1) Sound People has final approval of all music played, even requests; we will discuss this with every client in as much detail as necessary.
(We realize that you can’t guarantee the desires and conduct of your guests, but these are our standards; if you think that any of your guests might have a serious problem with this, please let us know – we most probably are not your best choice in that situation.)
We will not play music that is:

vulgar, profane, or heretical; suggestive, immoral, or offensive; sexual, violent, or hateful; alcohol– or drug–

related; about “one–night stands”, “cheating”, “she left me / I’m leaving her”, etc.; or otherwise has, in our 

opinion, a negative message.

2) Any music to be supplied by client must be in the DJ's hands at least two weeks prior to the function.  This gives the DJ time to review it for suitability and content, and lets him get familiar with it to be able to use it to best effect.  All client–supplied music is subject to the same no–play rules listed above.

3) We will not play any guest–supplied music at all, except at the DJ's discretion.

4) Dancing is OK with us if it is with you (even encouraged!); we would prefer that it not be vulgar or immoral.  Our music shouldn’t lend itself to that, but some people might be determined … .  If it gets out of hand, the DJ may cut the music until things settle down.

OTHER:

5) We prefer not to do functions where alcohol is a main attraction (as with an open bar) - wine with dinner, a champagne toast at a wedding reception, OK, sometimes even social drinking; but large quantities of hard liquor are not.  It's been our experience that clean music and alcohol don't mix well (for example, people who are drinking don't understand why we won't play music with drinking in the lyrics, as in many Sinatra songs that are otherwise acceptable).

6) For wedding receptions:  we don’t normally do “the garter” – we feel it’s too suggestive (just think of the music that traditionally accompanies it!).  However, we do offer an alternative (and fun!) activity to fill the gap.

We realize that we’ve got very high standards; but we view this as a ministry as much as a business – so we’ve got to answer to God for the music we play and the atmosphere we create.  We try to promote a family–friendly atmosphere as much as possible; if you wouldn’t expose little children to it, we won’t either!

Signature   ___________________________________________________    date  _____/_____/____

Note:  this is an addendum to our contract.  It is a communication of our business standards in order to remove any confusion about our performance and business practices.  The sponsor's/contact's signature above acknowledges that he/she understands and is in agreement with the provisions stated in this contract addendum.

